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KIDS COMPANY SEEKS TO PROVE THE POWER OF LOVE
Charity embarks on pioneering neuroscience research to revolutionise care for vulnerable children

Leading children’s charity Kids Company is to research the impact of loving care on children who have been abused and neglected. In an ambitious research project the charity is to team up with leading British and international childhood development clinicians to evidence the impact of loving care and attachment, and the lack of it, on children’s brain development.  The charity believes the research will lead to a paradigm shift in the way we support vulnerable children. 

Camila Batmanghelidjh, founder and chief executive of Kids Company said:

“1.5 million children annually are abused and neglected in the UK and the consequence of a child being continuously frightened often leads to disturbed behaviours and violence. Over the last fourteen years Kids Company has met and worked with thousands of these children and they have taught us to help them recover through robust love. 
“Society can be very dismissive about love, so we thought we’d get scientists to research the impact of loving care. One appointment with a social worker every two weeks is tokenistic. Children need consistent loving care in order to recover. We mustn’t be too ashamed to talk about love.”
Kids Company has developed a model of street level centres open seven days a week and offering wraparound care where staff function as an additional parental resource, helping strengthen parents who despite love for their children struggle to care for them because of their own disturbances. The charity currently supports 14,000 children and young people through its street level centres and its work in 38 schools. It believes radical action is required to disrupt the cycle of abuse impacting society.

The research will be carried out in partnership with leading institutions including the Institute of Psychiatry, Univeristy College London, the Anna Freud Centre, University of Oxford and the Tavistock Clinic.

Professor Peter Fonagy, chief executive of the Anna Freud Centre and head of research at the Department of Clinical Educational and Health Psychology at University College London said:

“Ten percent of young people at any one time have mental health problems. The problem is immense. I want to work with Kids Company to try and help them identify what it is they can do more of that will make the precious resources they have go further.”

Dame Helen Mirren, actress and Kids Company supporter said:

“Kids Company is so effective in working with vulnerable children because their approach is simple, grassroots and personal, but most importantly it gives children what they need which is love. It’s not a sentimental love, but a practical love that is non-judgmental and nurturing.”

Kids Company is fundraising for the research as part of their unique £5 million Peace of Mind campaign. The campaign, which uses a virtual brain to harness the power of social media, aims to fund the research and to support Kids Company’s vital work providing practical, emotional and educational support to vulnerable children.
To support the campaign visit the one million neuron virtual brain at www.kidspeaceofmind.org . For a donation of £5 supporters can buy a virtual neuron, start or join a group and invite people from their social networks to join them by buying their own neurons. 
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